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001201 vz ing 3(2-2-5)

Thai Language Skills

AUdIAYLazanwuzreIn1w ingluusundsaulneg LLaslugmsLﬂ%@ﬂﬁamiéami
Seusylaveta1sUssanIsIanssusINadyag1anIevImaInvany faszLnndedsiuiuasde
Bidnmsntind Ugnilainidoaruinmasiu sufsdininuenisiieseiinsalideniflefinsanauands
155ufad uarlnelanzedrsBinuamiernuifedestudnulng dalanluudunsieg (aswgia
nsiles anmsalineg) asualuiunmsimuinuenisldnnwing lneniuinyeniseuuazn1sideu
Duddny

The importance and characteristics of Thai language in Thai society as a meaning
making tool. Learning about various kinds of modern media including newspapers and electronic
media. Cultivating reading habits and practicing analyzing and criticizing literary values especially
relations and values in Thai and global societies in various contexts (economics and politics in

different situations) along with developing Thai language skills especially reading and writing.

001211 Awdanguiugy 3(2-2-5)
Fundamental English
aiAINslenIw Sanguitugnu mMsye nseu uazlheinsalifiensdoanslu
vTuneee Tunswssusdusudsaulan
Development of basic English listening, speaking, reading skills and grammar for

communication in various contexts in preparation for a global society.

001212 AWNDING WU 3(2-2-5)

Developmental English

MsleFuANEMeiuAT Sangu Faasnsaugnilainueeusiigg luanissui 21
wazmswaulusunsila msye nsew uarhensal Weldlauazannsadeasteyaiiuriade
vodanfildluuduniiiedesfiunnsietu

Gain knowledge of the English language, cultivate 21st century skills and develop
in the areas of listening, speaking, reading and grammar in order to understand and communicate

real-world information used in different relevant context.



001213 AMYIDINGWTIIVING 3(2-2-5)

English for Academic Purposes

NIANAUINBENIHBINGULABLTUTNYENITEU NISWEUY WaZN1SANYIAUAITS
nmsluniseiensadmsudaulan

The development of English skills with an emphasis on academic reading, writing
and researching in preparation for a global society.
001221 fsaumARanstiansAnuduatl 3(2-2-5)

Information Science for Study and Research

AIUNUIY AMUEIAYVOIFITAUNA UTZLANVDILNSIAITAULNA N1TLU1D LA
asaunaingg mslimalulafasaunawaznisdeans msfuiviudowazasauna msdansannug
Maden Msdauasedt wazmadiausamsaumna masnaumMnasadvGouionadin wasidely
msldmanad fauvdu oy Jednduazndinariousumu

The meaning and importance of information, types of information sources,
Access to different sources of information; application of information technology and
communication, media and information literacy ,knowledge management, selection, synthesis,
and presentation of information as well as creating positive attitudes and a sense of inquiry in

students, diligence, patience, honesty and gratitude to the country.

001222 YN AIANLAZIMIUTITY 3(2-2-5)

Language, Society and Culture

muFhldifeaiuam wesarmdiiusseninnwniiirediunas Sansssufiansan
Tanvimintedsnuuas Smusssufiagyiousinunim ﬁgqmwmmmmé’zyjé’ﬂwai JGEN AN NG SR
Sausssuluenumnglnifidiunsuway . nMsuunudsusasnstdnmelulaniunsuuwa

The relationship between language and
society as well as language and culture in terms of the ways in which language reflects society
and culture. The study includes verbal and symbolic communication, new meanings of social

and cultural structure, changes of language and usages in borderless world.

001224 AavzludInuszaniu 3(2-2-5)
Arts in Daily Life
Huguaw3 Wrlaluaudnuasiledu ,A1NuUNINY AMAILAE AULANGIL TIUN
U % I3 1 £ a 1 ¥ I aa a 6] ca 6] % a 6] a 6]
AUALNUSTENINAU VosRaUnTINUTZIANANGY Laun 33nsAal Uszynadal Jiaudad landald lan
virudad way Aavsdeadelny lneniun1siuseaun1sainisqunisnin wagn1smaaeufunudy
WuguvesdaUnTTIUTEIANG99 eI anus Wila wasnsuanilesatiouneguyiser Ha1anse



thanuszgndld Ihdudselowd lunssniudiaUsesiu uasduiudiuuiunsneg filussduresdy
wazanale

Art Fundamentals and understanding in the basic features, meaning, value,
differences and the relationship between the various categories of works of art including fine art,
applied art, visual art, audio art, audiovisual art, and new media art. Through the artistic experience
and basic practice on various types of art. For developing knowledge, understanding and
indoctrinating aesthetic judgment that can be applied in daily life, harmonized with the social
context in both the global and local levels.
001225 anuliudiuivesdiin 3(2-2-5)

Life Privacy

‘LJ%’szmunLLazmmifﬁugmmqé’mmmLﬁudauéh NANFNTUYLHIU NYULIENWATUAIIY
Guahush anududnsadutoya fuguam fuilegerdouaziananiu sumaluladansaume ns
finavsarududini anududnuiludiausesiu

Philosophy and basic knowledge of privacy. Human rights, privacy law. Privacy
regarding private information, health, residence, and information technology. Protection of
privacy, privacy in daily life.
001226 033Inlugandvia 3(2-2-5)

Ways of Living in the Digital Age

Wauvinugauannsalumsldde nsligunsaineufinmes uazgunsaidoasussinmn
199 NISAUAY TATIER Useilluen AnSuavnnsasneassn asevinitedsesssukarausuiinyey
YoInuadIALINNANTTINTH0aS

Development of skills in media usage, various computer equipment utilization,
inquiries, analysis, measurement, rights and creation, including ethical awareness and individual

responsibility to the society in communication behaviors.

001227 AURTIDNEANEN 3(2-2-5)

Music Studies in Thai Culture

ANYAUZLAZRAIUINTVRIAUATU TN TWIDTIR st ABUAN
AUAUVSEA NLAEANNAIAYH DT IPULAL TAILSTTY

Uniqueness and development of various genres of music in Thai Culture
Including its roles and functions, aesthetic values, and significance to Thai society and

Thai culture.



001228 AMUFUAUUDALSN 3(2-2-5)
Happiness with Hobbies
LRAANEY B3dUsznauiiuguresIaisearlunsuauTin n1shnoeng
a¥uassd MsasassinanuInnueRsnifleduaiua g luTinuas e
Concept of happiness, basic elements of happiness in life, creative thinking,

Creation of works from hobbies to promote life and social happiness.

001229 Hndes hlagau FIndisianuvang 3(2-2-5)

Know Yourself, Understand Others, Meaningful Life

af nsn3nasesmumumes Auaeunelumsldin maddnsuilsdBuediednd
mMsquassualauidnvesnu maiilannuidniinAnvesidu nsidafeuiundudsnuiasugia
Juusssunardanndon mslitinuazinusmiugBussniainsassd

Mindfulness, self-reflection, meaning of life, deep listening, handling
emotions, empathy and consideration of the social economic cultural and environmental

context, living and working constructively with others.

001231 USyeyrdiaadnwaneludinusedniu 3(2-2-5)

Philosophy of Life for Sufficient living

ydy = (% [ a v & A o 6 o/ Aa ad o a  ada

ANusugneInuUSYLazwIAn lanviml wimi USuan¥ie wagiinsaiudin
Uszaunisaldunsenuen naenduladeniedoulafidmanoninudnsalutiinuazauluynifve sl
Foudes WeoUszyndldlunisadneassd Waunddsndaunin Iusslevuwasauasodeny

Basic philosophical and conceptual knowledge on worldview, attitude,
philosophy for life, lifestyle, valuable experience and factors or conditions which influence

success in all aspects of life and profession of respected people.

001232 ﬂguuwﬁugﬁmﬁaqmmw%% 3(2-2-5)
Fundamental Laws for Quality of Life

npyanefiiendestunmunmdinvesian wu Avstuiugiu Avduyuery a3esssunsld
dolugaddria ngrnenindduneiiygn npmanedunadenuazngrineiigtesiunisduases
AaUTamsssn Savanganedun ARgtosiumsWagamsui 21

The laws concerning the quality of student life such as basic rights, human rights,
media ethics in the digital age, intellectual property law, environmental laws, the laws relating
to the protection of art and culture as well as the laws pertaining to the developments towards

the 21st century.



001233 Inafuuszaaulan 3(2-2-5)

Thai State and the World Community

aruduiusSseninassmalnedudialan neldnsdeuwdaduisniasng
Fausreuatlminudsisesluiigty uasumummesneuunilan aaeasunuliilusuian ns
Uszgndldmnnfifiensiamnmies msduiuiinogisiinusssy uaznmsiunailesiiguaives
depulveuazdenulan

Relations between Thailand and the world community under changes over time
premodern period to since the present day and roles of Thailand in the world forum including
future trends, applications of knowledge in self-improvement, ethic of life management and

being a good citizen of Thailand and the world.

001234 91585 55uuazid fvinedy 3(2-2-5)

v

Civilization and Local Wisdom

a

9158555ulugAsng 9 T Twussse 3070 Useinedl WSnssu aRue gl
Vil wazniseusng duven uwaziaugiivyaviesiu
Civilizations throughout history, cultural evolution, ways of life, traditions, ritual

practices, beliefs, and contributions, development are preservation of local wisdom.

001235 N13LiieY LATHFNY Lazdeny 3(2-2-5)

Politics, Economy and Society

APUNUIBLAZAINFUNUTVDINITIBY LATHFAD d9AN WaILINI5NISIRITEAUAINS
madlesiiugiu madiosuasnsuiuivestssmaiamiuas Mdsian nsUnasesUsanalng ssuy
Wisughalan nNansenuvedlanIAiaunILATEeEie mwgﬁaﬁugm MINAULATEFNILALHIAUVD
Usuinelne wywdiudeny Sruinenfiugn msdasadevdian msdanaimadiny Snuuedsau
londnwaifenalng awfensussgndvanion ieldlunnsdsedinliiegsenldmunszualanuviens
Wasuuuasianisidies wiswgnakazdny Anuduiusvesssuulaniulsemele

Meaning and relationship of politics, economy and society, development of
international politics, fundamental politics, politics and the adjustment of developed and
developing countries, Thai politics, World economy systems, influences of globalization in terms
of economy, fundamental economy, the development of economy and society of Thailand,
human and society, fundamental sociology, social order, social refinement, social characteristics,
uniqueness of Thai society and the application of the body of knowledge to one’s living in a
dynamic world of change in politics, economy and society and relationships of world and Thai

systems.



001236 N133ANIINITATUYIN 3(2-2-5)

Living Management

Aduagiinuy IReTUUNUM 91T sssuvAvesinud uaztladeganuduseidsdy
lugindlanusuiinyeu aa1nfn wagslviviuimunsnaInemansuasinalulaglunislddinliivady
Lnmssduineamdnamsssuniessay Tunsiiuiiaiunatmainvesanluenissed 21 4
Jnduseddiunumilulsyunuen@ounazUssaaulan

Living Management: knowledge and skills concerning role, duty and human nature
as well as factors relating to sustainable development in improving responsibility, thinking skills
and being updated with modern science and technology in daily life. Living ethically along the
dynamics of 21th century which is essential to the members of ASEAN Community as well as

world community.

001237 MinwzyIn 3(2-2-5)

Life Skills

A3 unumvting uaganuiuRaveusoaseuA uazdsan msusuduiiiunng
Wasuudasesdsen vinusPinuazendnnsnuluanissed 21 fnvglunmsBaveu uasnsuius inue
APUANATNATIALALNITAMNUATIANINTINTVDINULEY Tinwen15a S19U RS ludruuazludanudiy
Jausssn Fnvgmafamandnuaziulaveuronandn uazinuznisaiannziiuaznsiuinveusie
Wil

Knowledge, relating to role, duty, and responsibility of an individual both as a
member of a family and a member of a society which include an adaptation to changes in a
society, life and career skills 2 1 st century, flexibility and adaptability skills, creativity and self-
direction skills, intra-social and cross culture interaction skills, productivity and accountability

skills, leadership and responsibility skills.

001238 ns¥winviude 3(2-2-5)

Media Literacy

ﬂiumumiimmuadusﬂmma mmmmmL%ﬂi@iquwgwaﬂiuwumaaaa wqwﬁd
Anw laun wenad dyeenans wnAnnslavan Auanvue kagdvinavesdesivailiy Lwazdenav
'nmmmwwmsmmwsamuaaLLmawﬁxmmmaa’nlﬂasmmmuaammmmmmﬂuqﬂﬂ%}uu

@9
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Processes of media analysis and acknowledgements in digital literacy.
Understanding of media effect theories such as myth semiology and advertising concept,
attributes and influence of contemporary and digital media. Analyzing of contents on every

current platform.



001239 aediiuausn 3(2-2-5)

Leadership and Compassion

anuddnuesth funlumnisswd 21 msiSeuisiennuin nsliTandoanuin
nsdunalon vadlesdid AnviuuUfdaaalunsiAenssudsanssngiiannsaduuumisdunisi
39VB T

The importance of leader, leadership in the 21" century, learning and living with
love, good global citizenship, studying sood practices of conducting public activities as a guideline

for learners' own activities.

001241 aunIRZIUANtUTINUsZI1IU 3(2-2-5)

Western Music in Daily Life

FUYTENINNAUAT BIAUTENDU LASIET1e uasyaalevaInunInsTuan Ussnnuesun
wadluiinusedriu ndnmsinnsaluaziuruniaun’ nszuiunsusegnanisaunias Tuanly
iUz

Aesthetics of music, elements, structure and the history of Western music. Style
of music in daily life. Criticism and admiration of music. The application and process of Western

music in daily life.

001242 NNSAALINEZINETIALAZUIANTIU 3(2-2-5)

Creative Thinking and Innovation

NIEUIUMIHALINIANTSY F8nsindadnlagnauagAunusnmiweslym nsas
LarnsdenwuInuAn n1sassuLuuTesdudvmieuinig nedeuluauiniswuaziiuteya nsaiu
mmmimaamiaaﬂLLUU/a%fN/Vlmaam};ﬁs] pg19TIns Az iiusEans A msvinnulrdsaluiueu Wi
4191 NM352ANANAN N13ARAUTY N15I913lRE 1A 9ATIALAZNITIANTITAUAINTALES

Innovation development process; means of accessing customers’ mind and
discovering the roots of problems; generating and selecting ideas, creating rough prototypes,
testing in the field and extracting information, quick and efficient design-build-test cycles,
getting things done as a multidisciplinary team: brainstorming, making decisions, giving

constructive comments and managing conflicts.

001251 wainnguuazn1sinauduiiv 3(2-2-5)

Group Dynamics and Teamwork

WOANTINAI9Y MALITUNANTTUTINNGY MR AUINTVOIENBAILAIT YoINgy
daundenviinineg veangy nmaidufedestunguuesyana nsadesmungy nsasuvinuaives



ngu Msdeasniglungy sULULvesmsiauduiiu wuwavng msaireiinau uazeietis Ay
Sunilsduiatuvesngu JadefiduadunmevhnuduiiuuasiinnsufoRaudui

Various behaviors regarding grouping behaviors, development of group
characterization, group’ s environments, interpersonal relations versus group involvement, group
persuasion, change in group attitudes, intra-group communication, teamwork model, guideline to
create Team and Network, group unity, factors enhancing teamwork and practice of teamwork.

001252 ULIATANYA 3(2-2-5)

Naresuan Studies

W1yl IRaufanssusmsmsY Yadudnvinszsansdefalunsuimssivnis
wrinfuludueneg 1wy insusia Seuuaznsinadsemaiagyieuliiiiusndnuaivesnulned Reuseasd
TUMUA99 WY MTHENMIANNT  ATILTETNENEIN AUNEMIEY AVILLEERE audedngd uaz
ANUANURNITNTY Ty

Biography of King Naresuan the Great; his royal duties while reigning the kingdom

such as economy, society and international affairs reflecting Thai identity in various aspects
namely the pursuit of knowledge, perseverance, endeavour, courage, sacrifice, loyalty and their

tolerance for troubles.

001253 nsugusenaunis 3(2-2-5)

Entrepreneurship

nmsuuRnistumaiduduszneunisgsia lnewiunisAumuuinufnlmiviggsia s
Usziiiulemalunismaaalvl uaznisBugsialmilaeuiunisseygsaluifidullduaznnsuseiiiu
AregsenvagIialmity maliereisiareeudisalunisdidugsialmidu ouiemunad
fﬂ?ﬂmﬁﬁaﬁg\‘iﬁq‘iﬁﬂﬁﬁ aulduiusuiiieades LaTNgANTINVOIRUTENBUNIT WutyaNouT g u]
ﬁqéfmmatﬂu;}'ﬂizﬂaums wazaudenlesiuainnividug Miferdes wiednenienisusenaunis
WaNUsHASIINT ﬂaqmﬁ‘Lﬁaﬂmua&J‘iaﬂaéwgﬁu

The entrepreneurial practices with an emphasis on learning how to find business
ideas, evaluation of new market opportunities and starting a new venture; focuses on identifying
and evaluating new venture, and how to recognize the barriers to success. Exposure to the
stresses of a start- up business, the uncertainties that exist, and the behavior of
entrepreneurs.  Theoretical overview, entrepreneurs, entrepreneurship's links with other

disciplines, and entrepreneurial networks and alliances. Strategies for sustainable survival.



001271 uywdiudaandon 3(2-2-5)

Man and Environment

FEUUTIALATAIUYAINTAIENINTININ ANUFURNUTTENTNUYBIAUTTTUYIR Uaz
szuuiinAauinis madsuuladasiaiauay sy iidssansenuiedaunndon 1aUlUANITT93Y
nantzuelan ﬂ?iLﬂﬁdﬁlﬁJuLLﬂaﬂﬁﬂ’]WQﬁa’]mﬂ maneniswaunfidedu a3esssudindonuaznng
af1@ndndnuagausseniin uagnsiansulunsinnsiunaden

Ecosystems and biodiversity, man-nature and ecosystem service, human structure
and system change that effects on environment, planetary boundary, climate change, sustainable
development goals, environmental ethic and consciousness building, and environmental public
participation.
001272 ﬂauﬁ'ama%miaumﬁ%uﬁugm 3(2-2-5)

Introduction to Computer Information Science

aunnsveuvaluladroufiamesanefnisdagiusazanuduliliveunaluladlu
BUIAN DIAUTENOUVDITEUUABUNIABST 815AKIT YoWAKIT Joyanauiiatmnes 35n15v191uves
ponfiunes Huguszuuieiode idetnsdumesidauarnisuszgndldou anudsdunsldnussuy
nsdamisteya srvvansauma TWsunsudiinnusalut@ waluladdenay nmsweunsdeoniaiu ns
ganuuUULasiaLLIU Bvsnavesmaluladnouyuduazdny

Evolution of computer technology from past to present and a possible
future, computer hardware, software and data, how a computer works, basic computer network,
Internet and applications on the Internet, risks of a system usage, data management, information
system, office automation software, multimedia technology, web-based media publishing, web

design and development and an influence of technology on human society.

001273 ARAAERILAZaNR lWTInUTZINTUY 3(2-2-5)
Mathematics and Statistics in Everyday life
arudilosumsadinmansuavadfluiinUszdriu Ysznaude matalunasiase

MsmuTiRILazUsINAs M3fwan® mls Audeusian aende wazdiuan Junsulunisdisaa

foya Bnnfuvnunudoys miwneideyauasmstiauedoyailoniu arunandu uaznis

aavladeadntoodu

Fundamental knowledge of Mathematics and Statistics for everyday life including
measurement in different types of unit systems, surface area and volume of geometric shapes,
tax, profit, depreciation, interest and discount, process of data survey, data collection methods,
introduction to data analysis and presentation, probability, and introduction to statistical decision

making.
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001274 BIuazaTAN IUTINYTTT1IY 3(2-2-5)

Drugs and Chemicals in Daily Life

arwdidosiueseuasadfas lnvuins wdedusiaiuems sufuafesdanuay
granaulnsililudin Uszdrfuiifetestuguam saonsunmsidenliuaznmsdanmaiieliiaany
Uaensefuaunmuazdunndon

Basic Knowledge of drug and chemical, nutrition, food supplement including
cosmetics and herbal medicinal product commonly used in daily life and related to health as
well as their proper selection and management for health and environmental safety.
001275 2IMIHAZINTIN 3(2-2-5)

Food and Life Style

UNUIMLAZANUEAY U015 ILTINUSE 91 TU TausIsuLazNgANTsuNITUIlan
gnstuginiaig q vedanuazlulsemalng suT98nENAT0401385TIUANUTEMARBNOANTTUNTS
Uslnaveslng tendnwalkaznidyaisueimsvesing Medenemnsfinzaudonufein1sves
TNMY DWMINGEN sﬁa;ﬂaﬂszﬂaumﬁﬁmsmLﬁaﬂs'?}uammi uazeMskariInTIndumMTUAsuLUas
TugalamAtnd punsemiin wazsnddsnndon

Roles and importance of food in daily life, cultures and consumption
behavior around the world including the influence of foreign cultures on Thai consumption
behavior, identity and wisdom of food in Thailand, proper food selections according to basic
needs, food choices, information for purchasing food, and food and life style according in the age

of globalization.

001276 wassuuazmalulaglngaa 3(2-2-5)

Energy and Technology around Us

arudiugrusnundsruuanvaluladlndi funvemds wdsmilaih Wi
Fowwds ndeumaden waluwladuaznisuilaandsy nsuslaandsnuniedey @atunisal
wduivannglanfou aounsaifendostundanunasvelulad mseyfnndsnuegned dw
s nslindsnuegnmann mawieuanundondnunisasunlawinundaey

Fundamental knowledge of energy and technology around us; energy sources
and knowledge about electrical energy, fuel energy and alternative energy; relationship between
technology and energy consumption; direct and indirect energy consumption; global warming and
related energy situation; current issues and relationship to energy and technology; participation

in energy conservation; efficient energy use and proactive approach to energy issuers.
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001277 WORANTTUNYWE 3(2-2-5)

Human Behavior

AuSiAafungAnssusngud Tusnusine wu wnAnRedungingsy fuguma
FinmvesngAnssunaznalnnisifianginssy nsflaRduudyae aud waransiisadestunisiian
n1550% 1Feu3 A11ud1 wazn1wl wulynInagainuaa1anIuaeg nRnIsuNYen1sdeny
wofnssueUnd sauTnmsleTeinginssudu ensusegndllutinuszsiu

The knowledge of human behaviors such as behavioral concepts; biological
basis and mechanisms of human behavior; mindfulness, meditation, consciousness and its
involved substances; sensory perception, learning and memory, language; the intelligent and
others quotients; social behaviors; abnormal behaviors; human behavioral analysis and

applications in daily life.

001278 FIUALHVNIN 3(2-2-5)

Life and Health

FIAWazNOANTINAVAIN  NITAUALATATINASUFUAINVRILAAY9TE  TIURINIT
Uszgndldmnuduasiinee ilonsinnngunmdinedwioiiles

Life and health behavior, health care and promotion for each age group including
the implementation of the health knowledge and skills for continuous improvement of the quality

of life for oneself and other.

001279 enanansludinuszaniu 3(2-2-5)

Science in Everyday Life

UNUINUDEINEPNEATLAZIALLLAEAUTININ NNEATN KAZYTUINITANS
MeguinermaniveslanissuuiisadosiuTinusss1iu 1eud aedidinuazdaundey il wdsanu
wazlwih nsdearsinsauunay gaiowinen lanuazednia uazaruilusgmisineimansuaz
wialulad

The role of science and technology with concentration on both biological
and physicals science and integration of earth science in everyday life, including organisms and
environments, chemical, energy and electricity, telecommunications, meteorology, earth, space

and the new frontier of science and technology.
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001281 NWILAZNITIDNNIAINTY 1(0-2-1)

Sports and Exercises

NsEURN MIseanmAINEiBIES LA IENTIANMTINE9NTY LAZN1TNAFRY
AUIIDNINNINNY

The sport playing, exercises for improvement of the physical fitness and physical

fitness test.

205200 nMsaeaINTESInguiaingUszasdlane 1(0-2-1)
Communicative English for Specific Purposes
Anils-waniwsangulasiifunisoenidss msldddng dwau uazguuseloaie

IUITAIANNIRINTHALIVITN
listening and speaking English with emphasis on pronunciation, vocabulary,

expressions, and sentence structures for academic and professional purposes.

205201 n1sARaNSNENSINgEiEN1TIATIEIT RIS 1(0-2-1)
Communicative English for Academic Analysis
Anle-naniwidingulaeidunisasdainy n153ATIEY N15AAIIN KAENITUARIAIY

Anutu ioTmgUszasdmadnnmsmuanuivesiFou
listening and speaking English with emphasis on summarizing, analyzing,

interpreting, and expressing opinions for academic purposes applicable to students’ educational

fields.

205202 m’a‘ﬁlaa'ﬁmm5<mqm17'\ian'ﬁﬂ'uﬁuawa\ﬂu 1(0-2-1)
Communicative English for Research Presentation
Andnauenanunsdua wienanuddeiiiedestuauvesiBoudunwdnguld
9819UTEANTA N
giving oral presentations on academic research related to students’ educational

fields with effective delivery in English.

205232 ATEUNUINEDING 3(2-2-5)

English Conversation

Asaunuiluloniasieg Afanuenuardudeunniu Inslddnsinazinseadied
wigan  dAnnisilsdulamanu

Longer and more complicated dialogues in various situations, using appropriate

vocabulary words and structures, practicing listening comprehension.
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205373 MEsIngudmiunisviendien 3(2-2-5)

English for Tourism

nsldnrudangulunisindeuaznsliuinislugsiavieniion msesursuazlvideya
Usg3Rmans Tausssn UssnduariiTiniiRgtesiuunamieaien InufoRusnanud

Using English to communicate and provide services in Tourism Businesses.
Describing and informing the History, Culture, Traditions and Lifestyles related to the Tourist

Attractions in Thailand, including field trip practice.

205475 AMBINguaINTUTIAalIwIY 3(2-2-5)

English for Hotel Business

Vinwe 9 W 811 1WeY N1w18angwdmTuLEUNA199 Tulsasy W WHUNABUSY wiun
Usgmnduius WNUNNISAAIR WRLNLITIY WNUNEWNTHAZIAT R

Skills in Listening, Speaking, Reading, and Writing English for different sections in
Hotel Business such as Reception, Public Relations, Marketing, Housekeeping, and Food and

Beverage.

222206 wé’nﬁ’zy,%tﬁaaﬁuLLazﬁ'iuﬁqsﬁ%‘viaaL1'7i&n 3(2-2-5)

Principles of Accounting and Accounting for Tourism Business

nanuazUseleviranstind JULUUYeIgsna LLmmmﬁﬂ%’juﬁugmwNmsﬁ’zﬁﬁﬁﬁm
aun13Uny¥ nannsdnyde n1stuiind® nsdaviuagiiesegiaunistiy ndnnisvinauyseanaldunis
AufiuAanisnsvieafieauaznislseusy

Principles and benefits of accounting; business patterns; basic concepts of
accountancy; accounting equation; principles of parallel accounting; accounts recording; setting

and analysing budgets; principles of budget planning for tourism and hotel business operation.

224111 gAEMINTIUN VB LINaLIAUINS 3(2-2-5)

Tourism and Hospitality Industry

oy hudfn AMUEAY aﬂﬁﬂizﬂawﬂaﬂqmammium'i‘via\‘iLﬁ&JﬁLLaﬁmﬁmi wualiy
warn1swdsuulasesnisvieadiealan uwuiAn WlEUIBKAZUNUINBIANTAIASTHAZIUIEIUAIUNTT
vioulgaremsimuIgnamnssunisvisnfivauazinuinislutiunnsdanisfuazuinisesiued
Naﬂswmmﬂqma’mmmmiﬁauﬁmLLaﬁmﬁmi

Definitions, concepts, significance and components of tourism and hospitality
industry; trends and changes of global tourism; concepts, policies and roles of government and
tourist organisations regarding the development of tourism and hospitality industry in the context

of free trade and services; impacts of tourism and hospitality industry.
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224121 nFwensnsviaaiien 3(2-2-5)

Tourism Resources

ANUNLIY ANEIAY B9AUTENBU Usgunnuaeaminensnisvesifien Qﬁmam%ms
vioafiganaznsUszgndld nineinsmsvioniiedlneuazuunnd nansenumanisvieiiieasiounad
vieufigawazuuinianisudladom

Definitions, significance, components and classifications of tourist resources; tourist
geography and utilization of Thai and international tourist resources; impacts of tourism upon

tourist resources and solution guidelines.

224122 anufifasfuiisaiugaamnssudauinig 3(2-2-5)

Introduction to Hospitality

Aadunn Auning ANNEIAY LasUsHnYIveanaInnIINIAUINIS mmifﬁaaﬁu
Lﬁmﬁ’ugﬂL.LuumiﬁﬂLﬁmmLLawaUL.SumJaamm’miuqmmﬁmﬁu%mu‘%mi wdlluuazanIunsalves
NENMNTTUIAUINIS

History, definitions, significance and types of hospitality industry; introduction to
operative patterns and scopes of career paths in hospitality industry; trends and situations of

hospitality industry.

224212 ﬂﬂﬁgaﬂﬂi‘ﬂlﬁN'SIWUSiiN1Uﬂﬂ§ViE’NLﬁ&l’JLLazaﬁlU‘%ﬂﬁi 3(2-2-5)

Cross Cultural Communication in Tourism and Hospitality

ANuvINg Anudduesnseanstiuimusssy anudanadilafeaiuinusisuves
Uizmmﬁauﬁm ANy ﬂ'ﬁ%U’J‘L!ﬂTﬁLLaziJi%ﬁm%ﬂ’ﬁ/\maﬂﬂ’ﬁ%@ﬁ’]i%’]M}J/@MUﬁii@J

Definitions; significance of cross cultural communication; knowledge and
understanding of cultures from neighbour countries; characteristics, process and effectiveness of

cross cultural communication.

224213 ngwmaLﬁaqé’uuazngwmamiﬂmLﬁaq 3(2-2-5)
Introduction to Laws and Tourism Laws
1y wardnuaiiluresnguing wunAanenguang nslduagnisenidnnguuie dns
WaZN1INTEN N1IININYMUIBAIEANYAISNYS A158d1AYVEIUTTUIANYMIUUNILAZNINYY UTeina
AQVINERIRN NYVNENIANTeNT uaznnuaneTiiadestunisvioudien nedlfnw
Definitions and general characteristics of law; concepts, application and abrogation
of law; rights and action; enactment of statutory law; essences of civil and commercial laws; codes

of criminal laws; tax laws and legislation relating to tourism; case studies.
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224214 Fausssulanienisviaadien 3(2-2-5)

Global Culture for Tourism

fg1u AnuvaInatsLazAUEIAYURIUTYEY RN TausTTuLasUTEINAISIuETY NS
Auaseansanmeiamsssulan anuduiuduesinmsssulanuaznsviesion wnAnmsUszgnAlTamLssTY
Wiensvieadien nsdifne

Definitions, diversity, and importance of philosophy, society, culture, and
contemporary traditions; protection of world cultural heritage; relationship between world cultures

and tourism; applicable concepts to cultural tourism; case studies.

224215 wannsdamsafelnilugsianmsisuilsawazinuins 3(2-2-5)

Principle of Modern Management in Tourism and Hospitality

wnAAKaEVaNNITIANTT nquinisdanisasielvl uwAnfetunisianisesdnig wihi
Tun3inng Ussiiudue fuauladeatuwuldusiunsiansadislng

Concepts and principles of management; modern management theories; concepts of
organization management; managerial functions; other interesting issues related to trends of modern

management.

224216 InInenienisvisaiisauazdnuinig 3(2-2-5)

Psychology for Tourism and Hospitality

MsAnwmguimedninewaznsianuiuldlugeamnssnisvieniisuarinuing
miﬁﬂ‘mﬁmmaLLazwqaﬂiim"UaﬂﬁﬂViaﬂLﬁm NNTIWHY NITHAU AITIANTAUANLALNITAAIANTS
vioufieludadnine

The study of theories on psychology and its application to tourism and hospitality
industry; the study of attitudes and behaviours of tourists; planning, developing, quality

management, and tourist marketing with psychological perspectives.

224223 ANuARESsETIALaNISiRafien 3(2-2-5)

Creative Thinking for Tourism

ANNRLNYYDIAUANATATIA aﬁﬂizﬂauﬁﬂﬁﬁmamﬂﬂaLLaz?ﬁmé’amﬁﬁ%wﬁwam
MNuARATIIATIA A MARENATIATUNTAS YA nTzUILNg nadauaziedesiionisainianudn
a¥assd nanssuiileinifaunanuAnainsassd nsdlnulugramnssumsvieadisanaznsuinig

Definitions of creative thinking; important components of human and
environmental factors influencing on creative thinking; creative thinking and value increase;
process, techniques, and tools to develop creative thinking abilities; activities to practice and

develop creative thinking skills; case studies within tourism and hospitality industry.
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224224 Anudaduiiegaanvnssunnsvisaiied uazinuinsg 3(2-2-5)

Sustainability for Tourism and Hospitality Industry

LIRALAEHENN1TYBIN TWAIIEES T MTUszgndldumAnvesamdsdulunis
Nuuwuuazdnnslugramnssunsviesiiswasinuins sunuunsvieilelegiedsdu nansenudiu
dipudausTsy iasvghauazdandon wazUsziduiifeatestunsveaiisregedadulutagiu
nstAnwILazNIANEINIAAU

Concepts and principles of sustainability development; application of this concept
into planning and management of tourism and hospitality; patterns of sustainable tourism;
impacts of tourism upon socio- cultural aspects, economics and environment; current issues

regarding sustainable tourism; case studies and field trips.

224231 Aauzn1shnsanazn1sUINIg 3(2-2-5)

Art of Communications and Services

aaﬁﬂizﬂauﬁugmmamiam@iaLLazmiiﬁmi nsauIyAanAInluAIusng 9 4 A3
WA NMIUFINIY NTUAAIDBN ATYINNTEMVBEIIUINT WTemnedIny uyweduiuslunuuinis ns
asviruafseuuInig mevhaudufinwasanigiil msuiledgwilunuuinis

Basic components of communication and services; personality development
including, speaking, dressing, expressions, social etiquettes and manners of service providers;
human relations and positive attitudes toward service industry; team working and leadership;

providing solutions to urgent problems regarding services

224232 NANNITIANTITLIILTH 3(2-2-5)

Principles of Hotel Management

Usglnnuarsuluumsdanisvesfinnusy ﬂ’NﬂJfLﬁa\iéfuLﬁS’JﬁUﬁﬁﬁﬂIi\‘iLLiiJ nsuInsly
Tsausy gunuumsdanislsaus Tassaisesdnsvedlsausy unummihfinazanusuingeuesinesiieg
ﬂ?‘iﬂﬁ%ﬂ’]‘uﬂ’]ﬂi%%’j’NLLNUﬂLLﬁ%Q@ﬁWMﬂSiNﬁ@QLﬁ'S’J

Types and patterns of lodging management; basic knowledge of hotel business;
hotel services; types of hotel management; structures of hotel organisation; roles, duties and
responsibilities of each department in hotel business; coordination among departments and

tourism industry.
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224233 n13dnnTsuazuianisauusitny 3(2-2-5)

Housekeeping Management and Operations

Thssads wihiiwazausuinveuvesudiuuitny fumeunazmaielunsufofam
NFUTLAUIIUTENTNUNUN N1FINNITNTNINTYARS TIAUAR LavITHTITUVINGNI WIMINTwAlY
Yaymlunisufuiau Inufus

Structures, duties, and responsibilities of housekeeping department; process and
techniques in operations; coordination among departments; human resource management; staff’s

attitudes and ethics; guidelines for solutions to problems during operations; training practice.

224241 gsnansdnUszyu dnssansuaziuiieaiieiduea 3(2-2-5)

MICE Businesses

AMUNUY UTEANUNUIN LLa3@’3WNﬁWﬁQ%BQQiﬁQﬂﬁiﬁaJﬂUiS‘qm N159AINIIANITNIS
vieudieafiolusneta warAonssufivey nhsnuiiedtos n8nN153AN1S N15IUNLNITAAIA N3
ALlunIs NsUsEliuNg waznsEnUUs

Definitions, types, roles and significance of Meeting, Incentive, Convention and
Exhibition ( MICE) business, and other special events; knowledge of relevant organisations;

principles of management; marketing planning; operations; evaluation and training practice.

224242 A5INNTISNINTTULT 3198550 3(2-2-5)

Creative Event Management

ANULTY AIUEIATY ITAIUINTT UTELANLazoIAUTENoUT0ININITTUNLAYNIINIT
Viouflendadnassa maa%’m&amLﬁmmﬁﬁmiimﬁmw Ummw&uawgﬁﬁauﬁm%m NSUANYT ey
MsAnwuenanIui

Definitions, significance, evolution, types, and components of special creative

event tourism; value increase in special events; roles as a stakeholder; case studies and filed trips.

224251 msviesdianuavaulafae 3(2-2-5)

Special Interest Tourism

ALzl sTIANYeIn s fisimueuaulafivy SnSnavesnisvieaniieiniy
auaulafiaunanisinniswazn1snainnIsiedien ﬂ’lﬁaﬁﬂi’lﬂﬂimﬁuﬂﬁ]ﬁ;ﬁuLﬁIEJ’JﬁJUﬂ’]ﬁViaﬂLﬁm
pupNaulafilay nIdlAnw

Definitions and types of special interest tourism; influences of special interest
tourism on management and tourist marketing; discussions of current issues in special interest

tourism; case studies.
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224252 Tununnisiiensvisaiien 3(2-2-5)

Recreation for Tourism

Snwaz Unum ANdIF wazn1sdRnishanssutunuinisifienisvieudier a1
Foulsshansmuununmsuazgsiatiuisuag syl 4 luswian msfnwiuenanud

Characteristics; roles; significance and operation of recreation activities for tourism;
association of recreation activities with entertainment business and other new development

models in the future; field trips.

224261 Tadafndiiansvieadien 3(2-2-5)
Logistics for Tourism
WUIAALALBIAUTENBUVRILATERNE N1SUSMITULAENITANTUIIUAIUNITIANTS
Tadafnd enuduiussenindadafndtunseaiion ssuumssansladafndiiionisviondien
Concepts and components of logistics; management and operation regarding

logistics; relationships between logistics and tourism, logistics system management for tourism.

224262 anudifasfuiReatugsianistu 3(2-2-5)

Introduction to Airline Business

UsgiRrnudunvesgsfianistu esAnsfiieadesiugsianstu mavimsaulugsianis
Tu fdnet MAgdesiugsionisiu vierniaey Lmeqmngﬂ’amumﬂﬁuﬁu Uszinnuagsuuuu
Y84n15U3N5IUEININIsTU MSIAUTNITIENINE MSAUNIE N15AAIAKAENITINNTT NTneNTuywely
§509N150U WANTENUVBSSNAN1TUU

Background knowledge of airline business; organisations related to airline business;
airline business management; terminology for airline business; airports; guidelines on ground
operation of an airline and airport; types and formats of airline business management; flight
services; marketing and human resource management regarding airline business; impacts of airline

business

224317 nsdansuayedlugsianisvieaiieauazinuinis 3(2-2-5)

Human Capital Management in Tourism and Hospitality

WWIAA MENNTT ANUAIARYYBINITUTINTNUNYYY SEUUMTIANITUNYEE NIalAny
Qmﬁﬂwmmamumqwﬁmmﬁqmaﬂwﬂism’rﬁﬁaﬂLﬁ&J’JLLaﬁmU'%ﬂ’ﬁﬁaﬂﬂ’ﬁ

Concepts, principles, significance of Human Capital; Human Capital management
system; case studies; desirable characteristics of Human Capital for tourism and hospitality

industry.
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224318 waluladansaumanazuinnssuiian1sdanis 3(2-2-5)

mavieufieauaziauinig

Information Technology and Innovation for Tourism and

Hospitality Management

o AudIAy nszuIunT Yssanudanssy wasmaluladansauma d1msunns
Fansmsvieaiivanazinuinng Weusslevidmiugnduazesdnig

Definitions, significance, procedure, types of information technology and
innovation for tourism and hospitality management offering benefits to customers and

organisations.

224325 N153AN15UsiAANAR 3(2-2-5)

Tour Guiding Management

ALY VST UYIUIN i LLaz"\]iimUiiﬂﬂJmﬁﬂQLVl?iﬁ‘LLawEﬁ’]LﬁEl’J AMANUAY
1AsgIUMIUiTRNUesinamAduaziinile yadndnvae uyvediiusvesingmaduaziiniien
ﬂﬁ%‘U’J‘Uﬂ’ﬁLLa%LV]ﬂﬁﬂﬂ’]iﬁ"lLﬁEJ’l PUNUWING SL08URBNTSIUN-88NTITRININT N1TAS19AINUABRNY
1uﬂm§umLLazﬂﬁUgmwmmaLﬁjaaéfu msuflutlayiamgnth msiinufdRuenanud

Definitions, types, roles, duties and ethics of tour guides and tour leaders; quality
and standards of performance as a tour guide and leader; personality and interpersonal skills of
tour guides and leaders; process and techniques on tour leading; recreation; immigration rules;
knowledge of safety when travelling and first aid; solving urgent problems; practicing being a tour

guide and tour leader outside classroom.

224326 msi‘fﬂn'mtazﬂ'mi’ﬁLﬁumuqiﬁaﬁﬂn’?'im 3(2-2-5)

Tour Business Operation and Management

LLU'JIMEJLLa”Wi]GlﬂﬁiﬂJﬂ’ﬁ‘VIEJ\‘IL‘VIEJ’JIaﬂ ﬂﬁ”LﬂVl‘UEJ\‘IﬁiﬂﬁWlENW]EJ’J msmmumumﬂmm
FEWINUTENA NTTUIUNITIARIUSENULNLD ﬂ’ﬁﬂﬂiﬂiﬂﬂi’]\iaﬂﬂﬂi Lmamu‘mu NN133LNU N1TIEAIN
N159REITUNIU N1FINTZUUNITANHUIULAZTZUURITAUNA ﬂ’]ﬁ’)’]\‘iLLNU@’mﬂWiLQULLauUQJfU SUNE
9105 nénnsuazmadalunsindunsieniienr amnufisestnslneans AunmuazIAsEILIBINTS
viowfleuaruing N9 38108 UATTYIUTTURATNTATNUINTTIUVDIUTENOUNIS 'E'Jﬂﬂﬁﬁ’ami%’@ﬁ%ﬁm
uaﬂamuﬁ

Trends on global tourist behaviours; types of tourist business; international tourist
operation; procedure of tour guide company establishment; organisational structure
management; financial sources; marketing planning and office management; planning for
operation and information technology systems; financial planning and accounting, taxation;

principles and techniques on tourist itinerary arrangement, knowledge of ticketing, quality and
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standards of tourism and services; regulations and ethics as well as standardisation of

entrepreneurs in tour business; practicing tour arrangement outside classroom.

224327 nsnandwadoiiegaavnsIuNaileuaziauing  3(2-2-5)
Contemporary Marketing for Tourism and Hospitality Industry
wnAsddyfefunsnaIawaliy aounmsailaguualiinenseaelugnavngsy

Msvienfleuazinuinis melinnpilagesnuuulsraunisaigndn mMswwwnsAufdmiuganng

ﬂmamﬂmsviauﬁm ﬁqiﬁﬂﬂ’]iﬁ@\‘ilﬁﬁnLLaS%G]‘U%ﬂ’ﬁ ﬂ’]i’g@ﬁ’]i%’]ﬂﬂ?i@lﬁ’]@LLUUgim’m’ﬁ LLAENITIRN AR

Afmnuiuinveusedinuuardsindon nsdAnwuaymsinufua
Contemporary marketing concepts, marketing situations and trends in tourism and

hospitality industry; customer experience analysis and design; brand development for tourist

destinations; tourism and hospitality business; integrated marketing communication and

responsible marketing for society and environment; case studies and practice.

224328 nsanTzigshauaznsidudussnaumslugnannssy 3(2-2-5)

mMavieaiflgaunazinuinig

Businesses Analysis and Entrepreneurship in Tourism

and Hospitality Industry

ANUVENY NTEUIUNSIAZIATENEeNTIlATIEIgINa Asuandeumagsialugnamngsy
Msvieafisanarinuinig mslinsgsianiunisailaznagns uuAnazndnnsiduiusznounis
wuiaesinnssugsiansvieuiuardnuinis unugsia n3dldnw

Definitions, process, and tools for business analysis; business environment in
tourism and hospitality; analysis of situations and strategies; concepts and principles of
entrepreneurship; business model innovation for tourism and hospitality business; business

planning; case studies.

224329 msdsrauarsadeuiiitemonvionfiaunazinudnts  3(2-2-5)
Survey and Research Methodology for Tourism and Hospitality
wdnN15Lardside nmstuuatywiide waringusrasdnisideiionisieailon s
0NUUUINLASE LaTeailensiduiBnanin 1TeUTinn wasluuiBaunay Maldennguiiegna ng
Auteyaits meneideyaids msauenaids Tassnisdaiiiegausvasdmisnsviesilen
Principles and research methodology; locating research problems and objectives
for tourism; research design; qualitative, quantitative and mixed research methods; sampling of
research population; data collection; data analysis; report of research findings; survey projects for

tourism purposes.
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224334 n1sinn1suazUUANIsIUUIASEIUNTA 3(2-2-5)

Front Office Management and Operations

Tassa$a wihfuazeuiufisveuvesuuinisdumt nsguiunsufoRnu
NFUTTAUNUTENINUEUN YARNAN TAUAR LAZITUTITUVRINTINY wuansnsunly Yeymlunns
UURMY Nifne

Structures, duties and responsibilities of front office department; operational
process; coordination among departments; staff’s personality, attitudes and ethics; guidelines for

solutions to problems during operations; case studies.

224335 NUVINMTIMTUAZIAT DR 3(2-2-5)

Food and Beverage Services

ANuIIuaMTREIuRNLaze ISR TuBen M AlaEAINLSURAYOUYDIUNUNE NS
LLﬁ%Lﬂ%@x‘iﬁN ﬂ’]iﬂ‘i%ﬂ?ﬂﬂ?ﬂﬁﬂ&ﬂdﬂﬂgus] E'ULL‘U‘Uﬂ’]ﬁﬁﬂ‘U%ﬂ’ﬁ@’]‘WﬁLLaSLﬂéﬁﬂaﬂﬂuqiﬁﬂﬂ’]‘iViE]\‘iLﬁEJ’]
wanNIsLazmAiANTUINToIMSLARIATasANLUUANG AnuftRuasAnyiuenaniud

Basic knowledge of Western and Eastern cuisine; duties and responsibilities towards
food and beverage department; coordination among departments; patterns of food and beverage
management within tourism industry; principles and techniques in International Food and

Beverage Services; training practice and field trips.

224343 n15iaN1suarn1sUszaIuINlATINIsiugsna MICE 3(2-2-5)

MICE Project Management and Coordination

fugunstansiusauaymsuszanuay lnewiulasinis wadase lun1sdanisius
LAA NITHTYNTILY ﬂ’ﬁﬁﬂ‘lﬁ%’]ﬂ’ﬂﬂlﬂﬂlﬂléj ﬂ’]i’J'NLLE\IUI‘USLQﬂ N139PN159UU TN N1TUTEEIUUY
waznsumelialun1sdanislusian

Basic project management and coordination emphasising on techniques regarding
project management; staff recruitment; probability analysis; project planning; budget

management.

224353 UAAMANLYEITIYNIANNISINUTTTH 3(2-2-5)
Cultural Heritage Specialist Guide
ANNYINY UNUIMNINT 1 IRSTIULAZATTUTIMveinAmeAn nanTsn1sufiRnuves

JnAmANBeIHIANTALSTTY NTAANY ANIIUgIUAEIRUNIANTANGTSH AnvIuananIun uaz
HnufdRnisunu
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Definitions, roles and responsibilities, standards, and ethics of tour guides;
principles of operation for cultural heritage specialist guides; case studies; basic knowledge of

cultural heritage; field trips and training practice in tour leading.

224354 UsziRaansfauniiienisvioaiien 3(2-2-5)

Art History for Tourism

UsziRmansfavzifionsvieaiion wunAanguinisseiimansdatzuazlusand
n3jamang 9AUsEneUTavinaienisaieasiAfaunssunvLeineg ndnnsduiiugiu auduaz
unumvesUsziRmaniAaunsailveiifidonsvieadien ndAnwiuasmsinuniaufoa

Knowledge of art history for tourism; concepts and theories on art history and
archaeology; purposes and components influencing on creation of arts in various forms; principles

of assumption, values and roles of Thai art history to tourism; case studies and training practice.

224355 nsviaailealBegunw 3(2-2-5)

Health Tourism

Fauns waRauazaudifyvesmsvieadion Weguam Ussian sukuukaznng
IANS LL‘L!’J‘V]Nﬂ’ﬁ’l’]\‘iLLNULLa%WGlJU’Wﬁﬁﬁ@U [ANR1213819 ‘ﬂiyﬁmLLaSLLu’ﬂﬁﬂJﬂ’ﬁVi@ﬂLﬁiJ’JLﬁ@ﬁfUﬂ’]WIU@UWﬂ@
nIAiANY)

Evolution, concepts and significance of health tourism; types, patterns and
management of health tourism; guidelines on planning and developing business; marketing;

problems and trends of health tourism in the future; case studies.

224363 i%‘U‘ULtagﬂ']’if‘i"]’iasiglg’uﬂ%"ﬂﬁﬁu 3(2-2-5)

System and Ticketing Reservation

Qiimansn1siu wdumienisiu swavineniAgiy wazaten1stu a1319n150u 8057
wanasutunsiseninauseme Laﬂmiﬁﬁﬁaﬁm%’umnﬁumqé”asJLﬂ%qﬁu W 397 maveda i
\3osu Wudu nsdsestaedesdudedu

Airline geography; flisht routes; airport and airline codes; flight schedules;
international currency exchange rates; travel documents such as visa, passport, and airline ticket;

basic ticket reservation
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224371 AMudangedniunisiniien 3(2-2-5)

English for Tour Conducting

mwdainguliAnIndsndudenisiniieranuiinieseifmaniuaslusuniogisd
UszansnasislutsvmelneuazsneUsaing nsldmudngelunismeudednanuieatuials silile
Tausssunazlntinlneg

Professional English for effective tour leading to historical and archaeological sites
within and outside Thailand; English for responding inquires about art work, handicraft, cultures
and Thai ways of life.

224391 NISUNIWITN 3 wdaenn
Professional Training
nsfnaufunsieistuazinuinisluminssuniadsvisonvulaglfuainy

Wuseunuvinerds Wunaliddosndt 400 47lus
Training for tourism and hospitality in government or private sectors approved by

university at least 400 hours.

224420 Fusnmsvieafisauaziauinig 1(0-3-2)

Seminar in Tourism and Hospitality

Anwuagiinneivssiiuiiisdestugnamnssumsvieadislutlagtu Sinseifiana
mMsvieaflgluefin Yagtu uazaanisalanunisaiasululuswie

Studying and analysing related issues on current situations of tourism industry;
analysing trends of tourism industry from the past to the present time and estimating potential

changes in the future.

224421 e nusIzAUUTYns 1 3 nuein
Undergraduate Thesis |
Serdsduniau: 224329 nsdrsaaunarsafeudTiduienisvioafisanazdnuinig
NISREUNSNNITHALIANE THUTLEIA NMTNUNIUITIUNTIY N1TRNLUUNITITEUAY
wmAlANISNUTIUTINToYE

Rationale, Objective of research, Literature, Research design and Collection of data



24

224422 MgUNUFTZAUUIYY19T 2 3 nEin
Undergraduate Thesis I
FyrdsAunau: 224421 INeUNUSTEAUUIYYING 1
Mylaveya N1sefuneraLaznIsaTUnan1sITe Madeudaiaueuuy nsdlUld
unfnge warnsUseiiunam e ndeurthiauenanyineinug
Analysis; summary of research findings and recommmendations as well as thesis

presentation.

224472 Awdangudmiuyaainsnnsvisailen 3(2-2-5)

English for Tourism Personnel

ﬂ?ﬁ‘lﬁlﬁm’]ﬂﬁiﬁﬂ‘iﬂgﬂ’ﬁ‘ﬂx‘iﬂ’]iﬂu@ﬂ’ﬁ’e]lWULLaﬁﬂ’]iLstﬂuﬂﬁwﬁgﬂﬂﬂULﬁ@ﬂﬂﬁgﬂﬁﬂiLLﬁ%
uityiAnfuganvnssumsvieaiisanasnislsausy msasunumiluaaunsaiiaedlugiue
wifnauduumenansienilsy aenstu faamaiuazninadousu dnmadou
1AT997U MIUILEUELATIIUMBLAZNNTRAUT Y

Integration of listening, speaking, reading and writing skills in English for
communication and problem solving related to tourism and hotel industry; role-plays as a travel
agent staff, airlines staff, tour guide, and receptionist for training; project writing; project oral

presentations and discussions.

224492 aunafnw/n1sinausunssinaruludisUssina 6 wuIwnN
Co-operative Education/International Academic or Professional Training
nsfinufRnunmelugugminauiinmlumhsnumedsvdeensy iunalides

N1 16 dUaii An139nvinlasdiiausseaunIsAnyInNIsUfuRny wasUssiunalaeanansdivean

wazniinauiiass vienstineusiluidefiduiusifunisieaiisnlussseme vionsEinufifnudu

nsvienfisavieluaniieadeddumissnuneisvioenvuluiissenaliddosnin 3 Wou uawd

SrunuinlsfoRaulsidesndt 300 Halug
Professional training as a temporary staff at a public or private organisation at the

minimum of 16 weeks; preparing and presenting report on the training experience evaluated by

faculty supervisors and supervisors from the organization or international academic in tourism
field or Profestional Training in tourism in government or private organization outside Thailand at

least 3 months and 300 hours.



